Successful companies figure out that the most important elements in the organization are the ability to use the creativity of managers and employees through the recognition of their behaviors. One of the most important strategies for developing intrapreneurship in organizations is to improve and enhance the intrapreneurial behavior of employees, but what is deduced from the review of the history of the research is that most of the studies in the field of personality of entrepreneurs pointed to their characteristics and the type of properties is fewer studies, especially in developing countries and transition economies. The research is part of a series of research that seeks to identify and explore the components of intrapreneurial behavior in the organizations of Iran as a developing country, which is one of the economies in transition. This research is qualitative research in which a thematic analysis approach has been used. The statistical population of this project is selected among 170 competent firms. The findings of the study showed that 27 components of intrapreneurial behaviors in the organization, including 10 personality-based intrapreneurial behaviors and 17 effective entrepreneurial behaviors affected by the environment.
Introduction

Expression of the Research Problem
Transition economy is an economic system that changes from a planned economy to a market economy. Transition economies are undergoing a series of structural changes that seek to develop market-based institutions (Edgar, 1994) . According to the United Nations, "The world economic situation and prospects 2018" countries in the world that have a transition economy. (New York, 2018) . In the transition economy, what is important is the role of market economics and market-based competition, with a particular emphasis on organizational intrapreneurship. Organizational intrapreneurship is a strategic tool for economic development, and organizations use this strategy in response to the three needs imposed on them: 1. The rapid growth of new competitors 2. Creating a sense of distrust to traditional management practices in organizations 3. The separation of the best workforce from organizations and their action for independent intrapreneurship, which has led organizations to become more and more vulnerable to risk, and organizational managers are constantly thinking about finding a solution to get rid of this problem to be able to maximize their profitability by more adaptation with ever-changing status of the economy and by them more to changing economic conditions and taking risks and fostering innovation in products and services. Hence, as time goes by, the importance of innovative human resources in organizations is becoming more and more evident; those who create the process of innovation in the field of global competition that creating new ideas and identifying new markets for investment would cause the improvement of life quality of people in the community and the growth of the economic structure. Therefore, it is necessary for the managers to have a thorough and comprehensive evaluation of organizational intrapreneurship to be able to react quickly to adverse environmental changes and successfully pass through their own crises and become a leading organization and entrepreneur. In 2013, Business Venture Magazine published its special issue on "frustrating poverty", failure of economic development, and named the organizational intrapreneurship as a solution to the challenges of economic development (Munoz, 2018) . There is evidence that organizational intrapreneurship helps managers renew their business and innovates and increases their performance and business (Elert, 2015) . According to Morrison (2011) , the process of intrapreneurship is rooted in intuition, community, and culture. Intrapreneurship enjoys from some applications beyond mere economic performance, combining material and non-material factors as well as "pragmatism" and "idealism". One of the differences between personal and organizational intrapreneurship is that personal entrepreneurial measures are "constructive," while organizational Intrapreneurship often refers to "retrieval," and recovery measures are used are usually used in facing with "stagnation" in large organizations. Organizational intrapreneurship can improve growth and innovation in a traditional organization (Fry, 1993) . The concept of Organizational intrapreneurship has evolved through innovation, strategic change, and strategic management and focuses on intrapreneurial activities in an organization to enhance the performance . Since the early 1980s, the intrapreneurship and the emphasis of organizations on innovation have survived and competed with entrepreneurs with little capital in the market, leading the entrepreneurial activities inside the organizations. Theoretical research emphasizes the importance of human capital in organizational intrapreneurship (Parker, 2011; Claycomb, 2005; Audretsch, 2001) . Human capital has two features of general and specific; the general feature of human capital is the skill, knowledge, experience, and specialty of the staff, but the specific character of human capital is obtained through training (Anton, 1995; Zucker, 1998; Freeman, 2007 ) general and specific human resources show that human resources are an opportunity that can be used as an investment in the company (Klepper, 2001; Freeman, 2007; Helfat, 2002) . The important point here is that firms can utilize the general characteristics of human resources (skills, knowledge, experience, expertise)by using the specific feature (through training) of human resources for their own purposes. The specific feature of human capital can affect the development path of a new idea and lead to innovation that can be used within the company (Davidsson, 2006; Kim, 2006) . In such cases, organizational intrapreneurship is a logical option because Drucker believes that organizational intrapreneurship is a behavioral model, not a personal characteristic that can be trained to employees. The conducted studies have shown that most of the world's most well-known companies, such as Apple and Google, use this particular feature of their human capital to utilize the general characteristic of their human resources (Kuratko, 2015; Brown, 2011; Gunther, 2010) . These companies are studying the specific characteristics of human resources to determine some methods to support the entrepreneurial environment of their organization (Govindarajan, 2005) . A company like Apple, for example, is investigating "How the death of Steve Jobs could affect the internal creativity of the firm" (Kuratko, 2012; Bedigian, 2011) , In fact, successful companies seek to create an entrepreneurial environment for entrepreneurial behaviors. One of the most important ways of developing entrepreneurship in organizations is to develop and promote entrepreneurial behavior of individuals. Intrapreneurial behavior is directly associated with knowledge, skills, human experiences, family conditions, personality traits, and environmental and social conditions. Over the past few decades, theoretical and empirical studies have suggested that intrapreneurship is a process used in a variety of fields and is examined from a different perspective, not merely from the point of view of its economic benefit for the organization. (Zampetakis, 2007) . One of these areas is intrapreneurial behavior, intrapreneurial behavior covers all actions performed by the members of an organization and is associated with exploring, evaluating and utilizing the entrepreneurial opportunities .
Theoretical Foundations
Intrapreneurship (Organizational Entrepreneurship)
The inadequacy of traditional management practices, intense competition between organizations, and the rapid growth of small firms have attracted serious attention from organizations to innovation, thus trying to bring creative and intrapreneurial individuals who were the main creators of new services in the organization. Encourage and persuade them to stay in the organization and realize their ideas in the organization. Pinkat called these individuals an intrapreneurial organization, in 1985 he devised a combination of the words "Corporat", "Entrepreneurship" and "Intra" the word "Intrapreneurship". At first, it was believed that entrepreneurs themselves own and own their own business, but today they believe that entrepreneurs may be hired by companies and are born from organizational entrepreneurs. Organizational intrapreneurship is the process that generates services or productive processes by creating an intrapreneurial culture in an organization (Fry, 1993) . The main objective of enterprise intrapreneurship is to create a dynamic organizational structure and culture (Ergun, 2004) . Organizational intrapreneurship is the process of creating new abilities and capacities by hunting opportunities and presenting new ones and transforming those ideas into tangible results and new abilities. In other words, enterprise intrapreneurship is a collection of activities that has the resources and organizational support to achieve innovative results. The intrapreneurial process in companies plays an important role in formulating strategies and innovation. Having this approach and way of thinking in organizational individuals causes the organization to seek new opportunities in the market or seek to attract customer satisfaction is through customer satisfaction (Mazzarol, 2006) . In the research (2011, Parker) , Organizational intrapreneurship describes organizational organization as an innovative solution and solution to traditional problems and a new concept for interaction and change within the organizational climate. According to this definition, an enterprise entrepreneur directly the sequence is the strength and integrity of the system, while organizational development and organizational change are a competitive advantage in the sequence of inventing organization and restructuring.
Intrapreneurship Behavioral in the Organization
Studies have shown that large companies like "Apple" and "Google" have identified the most important elements within their organization to enhance their creativity, staff, and managers. Some employees have contributed to the compensation system, the nature of management, and management autonomy to encourage intrapreneurial behaviors. Covin and Quarto discuss that at high levels of organizational management, it represents a strategic goal and purpose along the lines of intrapreneurial activities for their company to compete successfully and this concept reflects the managers' eagerness to look for their controlled practices to promote entrepreneurial activities within the organization and define the entrepreneurial strategy based on entrepreneurial behavior that is constantly rejuvenated by the organization (Kuratko, 2015) . Intrapreneurial behavior refers to the tendencies and behaviors that help companies change their resources in expanding resources and tracking new opportunities.
Organizational entrepreneurship plays a leading role in the transitional economy because it is an economic system that changes from a planned concentrated economy to the market economy. Transition economies incur a series of structural changes that seek to develop market-based institutions. These include the liberalization of the economy, through which the prices instead of being determined by a central planning organization will be assigned to the market forces (Edgar, 1994) . The importance of small and medium-sized enterprises is not limited to forming the economy and economic progress, creating employment, increasing competition, and reducing inequality but it is different depending on the infrastructure and institutions of different countries. Entrepreneurship in transitional economies has been explicitly studied due to its characteristics, such as the permanent change in the laws and interactions between the entrepreneur, the behavior of the firm, and the economic environment. According to the opinion of most the leaders in this field, small and medium-sized firms, due to their agility against regulations, are the way out of many problems created during the change of the economic system (xheneti, 2017).
Method
The purpose of this research is to explore the components of intrapreneurial behavior in the organization by designing the main question of "what are the components of intrapreneurial behavior in the organization?" Or indeed what entrepreneurs are doing in the organization and which activities lead to entrepreneurship. This research is qualitative using the thematic analysis method, which is one of the fundamental methods of qualitative analysis different from other conventional methods that seek to describe the patterns of qualitative data, like phenomenological analysis method, foundation data theory, discourse analysis, and content analysis. One of the methods which is somehow similar to the thematic analysis is content analysis. However, the content analysis focuses more on micro levels, often shows the frequency of data, and makes quantitative analysis of qualitative data possible. One of the problems with the content analysis is that it usually does not pay or pay little attention to the data context and this will considerably reduce the richness of the data. But in analyzing the theme, the unit of analysis is more than a word or term, and more attention is paid to the context of the data and their nuances. Also, the analysis of the theme goes beyond counting obvious words and phrases and focuses on the recognition and explanation of explicit and implicit ideas. Then, the main thematic codes are used for more in-depth analysis of the data. Within the thematic analysis, it is possible to use the relative frequency of the content to compare them and to provide the matrix of the content and the plotting of the theme network (Namey, 2007) . Since in the analysis of a theme, instead of particular data, certain themes or patterns are considered, such as personal interviews or various interviews with a person about case study or autobiography, and Since the present study is seeking for the components of entrepreneurial behavior of employees, considering that the information was gathered through firsthand interviews with an emphasis on their data context and their subtleties. The organizations studied in this study were 170 active and competent companies in Iran. Considering that the mentioned criteria were considered for selecting the sample, the sampling method was non-random purposeful. The sample size in qualitative studies continues until it reaches the saturation of information. Information saturation is usually a guide to decide how much interviewing is enough. This means that if at the time of data collection no new information is added and the sampling ends when the researcher at the time of collecting and updating information extracted only encounters with previous entry to verify and authenticate (Gholami, 2011) . In the study, the researcher reaches the information saturation after interviewing 21 intrapreneurial organizations. Interviews were conducted with 21 participants, of which 17 were male and 4 were women. To analyze the interviews, there are various methods for analyzing the subject, each of which follows certain processes. In this research, the combination of King and Haroux (2010) Brown and Clark (2006) and Atride and Stillling (2001) , a stepwise and comprehensive process were used for analyzing the subject. This process is based on three, six, and twenty steps. The complete analysis of the subject matter can be divided into three phases: 1) the analysis of the text 2) narration of the text 3) integration and reintegration of the text. Four validation measures were used to determine the validity and reliability of the qualitative research, namely reliability, validity, authenticity, and transmission capability. And to achieve a more favorable outcome in analyzing data, the latest version of the Nvivo Software was used in (Table 1) . 
Results
After performing interviews and collecting the basic information, using the method of thematic analysis, data analysis was performed using various software, such as Nvivo. Also, for the adequacy of the research variables and whether the obtained criteria are suitable variables for analyzing entrepreneurial behaviors in the organization or not, the KMO index and the Bartlett test were used. The KMO index is an indicator of the suitability of sampling variables. This index is in the range of 0 to 1. If the value of the index is close to one, the data are suitable for exploratory factor analysis, otherwise, (typically less than 0.5) the results of exploratory factor analysis for the given data are not appropriate (Wixon & Watson, 2001; Plant, 2009) . In this study, the results of the Bartlett and KMO tests indicate that the values of both indicators are at a desirable level. The KMO criterion for the variables is more than 0.5 and the significance of the Bartlett test is less than 0.05, which indicates that the items extracted from this study are suitable variables for analysis, so they correctly compute the component of the entrepreneurial behavior in the organization. Also, items with a subscription of less than 0.3 were excluded from the analysis. The results are presented in (Table 2) . These behaviors are referred to below:
(1) Personality-based Intrapreneurial Behaviors: One of the main categories of interviewees from the present study is personality-based behaviors; this includes components; human and altruistic behavior; active listening; order and coordination; encouraging others to provide innovative designs, creating an atmosphere of empathy, communicating effectively with others (network behavior), prospecting, hoping for success, and performing a subsidiary work alongside the main work, Starburst insists that due to the large volumes of extraction information summarized below and some examples are given.
1-1) Ethical and philanthropic behavior: One of the extracted components of intrapreneurial behaviors in the organization is human and allegorical behaviors. In this regard, individuals expressed:
"... We have more rational behavior in our organization, ... rational behavior along with godly behavior, respect for colleagues along with respect for the rights of others ... We must deal with colleagues as human beings, not just cars, not just to exploit for our benefit, we have to deal with people around us, so things get better ... " 2-1) Active listening: Listening is active from other components extracted from the texts. One of the interviewees said:
"I usually listen to my ideas. Sometimes I say that confidence is not low, but I say to myself, if we can use the ideas of our colleagues, it's nice not only from colleagues inside the company but from outside people who have experience in the field we have to listen to our words and use it " 3-1) Order and Coordination: Another component of the intrapreneurial behaviors in organization, order and coordination. The interviewee says:
"Activities that are consistent with discipline will lead to profitable. The order of purpose targets the work and helps to improve the work. We usually go through discipline in doing things. "Order and coordination make us move and move together ..."
4-1) Encouraging others to provide innovative designs: Another component of intrapreneurial behavior in an organization that entrepreneurs referred to are:
"I usually encourage my colleagues to tell them everything about their work and how to do it, if they cannot be done, they will not be upset. You can get better ideas if you're wondering why this process is up to this. You can definitely find some great ideas. We changed several processes in one of our Dorsa factories and removed the process ...." 8-1) Hope for Success: Among other components of the behavior of entrepreneurs in the organization is the hope of success, in this connection an interviewer believes that the hope of success is also more important than the need for success:
"The feeling of success is also important, but in my country, including our company, we are more hopeful of success ... Our company was originally a startup, rather than a sense of success, hoping for success because we felt that we have succeeded no longer motivated. People are more motivated by the hope of success and, in my opinion, they are saturated with a feeling of success, and others need to succeed, but hope they will always try if they have ... "
9-1) peripheral alongside main work: Organizational entrepreneurs, their main focus is on the focus of a particular activity, but usually, along with that activity, they lower one to another subordinate activity:
"In our company, people's attitudes should be voluntary, even suggesting, alongside their own core work ... I, myself, usually think alongside the main activity that I am doing ..."
10-1) Persistence, patience, and insistence: Another component of intrapreneurial behavior in the workplace is interviewed:
"Sometimes, you must insist on what you feel is logical and correct, and if you cannot make a logical reason ... When one says he does not become my experience and it is not logical, it is not only experimental. We say that if we cannot give a reason ... on the same basis as our offer. We insist until the person brings a reason ... There were many places where we suggested that there might be too much to go about in another unit, for example, for examination. The offer is usually sent to the unit for which the offer is there, if the supervisor wants to confirm that he will be questioned ... "
(2) Effective intrapreneurial behaviors from the environment: The second main category of interviewees with organizational entrepreneurs is environmentally effective behaviors, which include 17 components of independent work in group work-learning and learning through training. Work -Using New Science and TechnologyReadiness to Accept Change -Combine Knowledge, Skill and Experience -Time to Deliver Problem -Learn Professional Work Skills -Monetize Activities -Taking notes and reminding activities -Taking into account the external factors of organization in doing business -Innovative suggestions -branch out new business opportunities -doing activities in a limited period of time (managing time) -sharing others with benefits and benefits -studying and A modeling of the working life of successful people -familiarity with various aspects of intrapreneurship -is a legitimate activity, which is referred to as examples due to the large volume of information:
1-2) Independent action in the form of group work: The components of the behavioral discovery of entrepreneurs in the organization, their autonomy while believing in teamwork and collective decision-making. In this regard, the interviewer says:
"... It's a great factor in the success of a team. If we think that teamwork is in line with the team, that's not right. I believe teamwork should be a fight. When I read Bill Gates's work, I saw that many times. He argued with the vice chairman loudly, but when it comes to a final result, the teamwork does not necessarily coincide. Everyone needs to say firmly, argue, talk to them, and then finally come to an end. The manager has made the final decision, so it's time for the work to be done ... " 2-2) Learning and teaching through work-based learning: Entrepreneurs are learning and remembering in the workplace. Interviewer says:
"I am learning in my ongoing activities ... the most important training is learning while working, and this should be permanent ... Education is also important. Learning the techniques of work takes place with education. We try to train and train others as well. "
3-2) Using New Science and Technology: Entrepreneurs in their work environment use new science and technology:
"There is nothing stagnant. From the past, everything in the world is moving fast forward, which must surely be the use of new things that we can do if we do not do it. To work quickly and profitably, we will have to do something new, new science, a new force and a new thought are necessary ... if you do not do this, you'll be back and you will not be there anymore ... our behavior must be new and different, and we will be different every day of our day than yesterday " 4-2) Readiness to accept changes: Among the behaviors of enterprise, entrepreneurs is to be prepared for accepting changes.
"The IT area changes day by day. Changes are occurring in all domains, but in the IT field, there is a more rapid change ... We used to work on C ++ Plus programming, but today we are starting out in a new environment like x We need to have this spirit and readiness to quickly accept the new conditions and not resist. "
5-2) Integrating knowledge, skills, and experience: Entrepreneurs use a combination of knowledge, skills, and experience in doing business:
"Academic and academic discussion is not totally scientific but it is a necessary platform for the implementation of the ideas and the work we want to do. In fact, having a university degree is not zero to 100% of work, but it can facilitate the work... people who have the idea but are deprive of skills are unfortunately not successful. For example, in our work, we have a computer science and programming science, but it is very important for human language and computer programming and a person cannot produce something himself, and there is the idea that the computer can do this. Therefore, the university debates must be but in practice, they should have experience and the combination of science and the operation was aimed at " 6-2) Time to resolve the problem: Among the activities that organizational entrepreneurs face in their work, time is spent solving the problem:
"One day my superiors called me to his office ... I went to his office, his mind was awfully busy with an issue ... I had a very sad problem ... I asked for help. What was the point? What was the problem? I said that there was a problem It's not that he's upset, I just told him it was fine, this happened because, from now on, we can think of the next solution. " 7-2) Learning Professional Skills: Organizational entrepreneurs will learn the skills they need in their work:
"... I have tried to learn new skills ... you want to take a map. You must be the master of the world of work. It is someone who has knowledge of it, who will be accounting, and the audit should have his own expertise, without having the skills at all It cannot succeed. "
8-2) Monetization activity: One of the components of entrepreneurship behavior is income-generating activity:
"Financial discussions are important in business. It's business, profit, and revenue. If we try to work, but we do not have a financial result, it is not worth working on it ... I always have financial and monetary consequences. I'm doing my best and trying to look at the financial implications. "
9-2) Taking notes and reminders of activities: Among the activities that organizational entrepreneurs do, take notes and reminders of activities:
"One has to work 16 hours, 8 hours to work in the work environment, and the house, which has 8 hours of rest, to think about his work ... I usually write down the things I want to do and write and review them and remind them. I'm making " 10-2) Taking into account the outside factors of the organization: Entrepreneurs also consider environmental factors outside the organization. In this regard, the interviewer states:
"... In production and manufacturing processes, the issue of dependence on macroeconomics and government is mas.ccsenet.org
Modern Applied Science Vol. 13, No. 5; 2019 also important. We try to consider these factors in our work activities ... how much the social and economic conditions of the community can be rotated creating organizations to work in that environment and doing Intrapreneurial activity is very important. I also see the idea of a community. I also observe issues outside of the company. The rules and regulations of our tax information tax issues. I am raising the issues in these areas and I may also be consulting with friends and experienced people. "
11-2) Innovative suggestions: Among the behaviors that entrepreneurs face in the organization, they offer innovative suggestions:
"... We face every day with innovative suggestions from the thinking of the people who work. For example, the mechanic is suggesting whether to take the car now or fix it for another 10 days. So active listening to suggestions also leads to Innovative suggestions are made up of employees' dissatisfaction. "
12-2) branching out new job opportunities: Another component of the behavior of entrepreneurs is to create new business opportunities:
"monotonous and repetitive works are boring. In the workplace, I'm usually looking for new opportunities. Every day is a new day. We have to do something new. In our work, innovation is the first word, reaching a new model of work is satisfying for me ... new work is being done in the form of karma ... organizational creativity can, in turn, branch out new jobs and opportunities. "
13-2) Activities in a limited period of time (time management): Another activity that organizational entrepreneurs pay attention to is managing time and doing activities in a limited period of time:
"I'm trying to do things faster and through a limited period of time ... It's important to me. It's our goal to reduce the time gap and reduce the duration of the project."
14-2) Partnering others in the interests and benefits: Among the actions that corporate entrepreneurs do in their organization is partnering with others in the interests and benefits of activities that take place.
"We are ready to reduce our profit to our organization, but other profits are profitable. We are ready to make a profit in the short term but have a strong workforce, but fewer damages and more incentives, and ultimately increase our profits in the long run ... "
15-2) Study and modeling of the working life of successful people: Organizational entrepreneurs study and model the lives of successful people:
"My job was software. I liked to know the success of the successful people in my field of work, and I saw the history of Microsoft and the modeling of Bill Gates's life, dividing the dividends among his close friends, so we tried to make people become more involved in stock ... reading the life of successful people provides us with some useful ideas. By reading Bill Gates's book of life, I learned a lot of interesting things. It gives us an idea and provides a platform for our success. .. For example, Bill Gates was prospective, for example, having a slogan, when the computer was at the university, the motto was that in the near future anyone's desk should be a personal computer. " 16-2) Understanding different types of entrepreneurship: Organizational entrepreneurs are trying to become familiar with different aspects of entrepreneurship:
"In my opinion, entrepreneurship is a general concept. Educational, service, production, and entrepreneurship have different meanings. Everything can be included in a category. It should be familiar with all aspects of entrepreneurship. Creation is not just saying that we have a career, we have a new way of engaging with entrepreneurship every day in our workplace. New basic materials, new processes, new customer recruitment, new market discoveries ... These are all the different aspects of entrepreneurship that they should know ..."
17-2) Legal and legal activity: The other components of the behavior of entrepreneurs in the organization are legal and legal. In this regard, the interviewer says:
".... And in this regard, I have customer service, whether material or spiritual ... I believe that my work should have both material and legal effect. It is right now that it is sacred and earning sacred legitimacy, but I personally do not legitimize some of my work like a dealership ..."
Discussion
Research has shown that most of the well-known world companies use their own specific human capital for organizational utilization. One of these specific features of human capital is the behavior and actions that human resources bring to the organization itself. While previous research has focused on factors affecting entrepreneurial behavior and entrepreneurial characteristics, the present study attempted to identify entrepreneurial behaviors (entrepreneurial activities and activities) in the organization. Hence, the purpose of this research is to discover the components of entrepreneurial behavior in the organization by designing the main question of "which are the components of entrepreneurial behavior in the organization?". In this research, we tried to explore the components of the entrepreneurial behavior in the organization by analyzing the content network. The network of themes is a good method for analyzing the content developed by Atride-Sterling (2001) . What the theme network offers is a site-like map as the organizing principle and display method. The grid themes systematically regulate the basics (key codes and key points of the text) and the general themes (based on the principles that govern the text as a whole) based on the specific process. Unlike other methods, the grid of content is graphically and similar to the website, so that the idea of any hierarchy among them disappears. In this research, 238 basic themes and 27 themes were counted. Entrepreneurial behavior in the organization has two main categories, personality-based entrepreneurial behaviors and effective entrepreneurial behaviors from the environment, each of which has 10 and 17 inclusive themes, respectively, and each of the inclusive themes includes several basic themes. The results of this study, due to the novelty of the actual behavioral components of the interviewees, can greatly explain the entrepreneurial behaviors in the organization and provide a clear framework for identifying and promoting these behaviors in the organization.
